N 00 O

| Semester B.Com. Examination, May 2022
(Semester Scheme)
(NEP - 2021 - 22 and Onwards)

COMMERCE \\_ &Y
. . = . \\‘_;6" ¢13 //
Paper — 1.2 : Principles of Marketing Nt
Time : 22 Hours Max. Marks : 60

Instruction : Answers must be written either in Kannada or English.
SECTION - A
NN - D
1. Answer any six sub—questions. Each sub-question carries two marks. (2x6=12)

X3 TIRTIT &8 G-, F T B OR. T, 3030 e0T -3, 3 08 ST LOBNERY
BROQTOB.

a) Define Marketing.
AP felald wﬁg{ ODREVORIE

b) What is Sales Promotion ?
BRTVES T, 2500 D0TTTED 9

c) Expand AIDA.
AIDA ) DFOX.

d) What is the meaning of New Product Development ?
BRX S e:aapag)c?poda LTI ?

e) State two imporgance of Green Marketing.
BAT 539, TOTRET, T TR 2,300, eI, 2S0000.
&

f) Who are Markeﬁng intermediaries ?
BB e3on® BOF,BWSFMTL 03RT) ?

g) What is a Brand ?
239, 0T° DOTITERD ?

h) What is a Product Mix ?
WV, 0T, €0 DOTTED ?
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SECTION - B
QYIIM -
Answer any three questions. Each question carries four marks. (4x3=12)

RFEETR SIS B,ZNTR), CUBOR. T,308R0TH BF 0300 T, WOBNTRY
BRoOTOIT.

2. Distinguish between Marketing and Selling.
SRFFEIONT TB 0T VBRI [, AT, noBOER0.

3. What is Marketing Research ? Explain its objectives.
BB E3on’ BoZRTS DOTTERD 7 BTWT GVT EBNTTY, D[OA.

4. Briefly explain the need for Public Relations for business.
339, SDTFYN AOBFRRT WOTBF N SN BIY ﬁog@mﬁ QNWOR.

5. What are the objectives of Price setting ?
233 AROOD Yo enEd oIRRR) ?

6. Explain the levels of a Product.

em:iegg:f m%§Q QO
SECTION - C
NN -
Answer any three i"questions Each question carries twelve marks. (3x12=36)

O30T ST T,F YN YVZ0R. &, 30307 ,3,030 BRTR eﬁoﬁmfab
BRoOTLB.

7. Examine the factors that must be considered while selecting the distribution
channels.

INTclofaon) as‘a“swm‘fm 6:3030 amcéamﬁ DONeIRLIeFT @oasmfﬁgt ajaefgfo.

8. Explain how external marketing enwronment has an impact on organisations.
DL ST E30TY DONTR) Nofqo:b 00 Ber T, 70| WeTIZT 0ITIRY DWOA.

9. Discuss the recent trends and developments in the field of marketing.
e E3ont ie:_%)webm 28 e T, ENYIY, [WOBY @@:b@@ojo&gt WIFA.

10. Explain the Product Life Cycle and the marketing strategies adopted at each
stage of the PLC.

emszd 236 235, waﬁo oA TR PLC S B, BOBT, e9PTRABROT m#won‘
o?’ rﬁ@a&: D3O

11. What is Marketing Segmentation ? Explain the bases of Segmentation.
RSRTBE, DS D0TTED ? VPRS0 BIRONFR), DWOR.




